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sector continues to grow and our managers focus on growing
our daily rental fleet with every activity. This is what will
continue to provide career opportunities for our employees."

ePrize
INDUSTHV: Internet promotions EMPLOYEES: 350
LoCATIONS: Six (Detroit, Chicago, New York, Los Angeles,
Dallas, London) www.eprize.com

ePrize CEO Josh Linkner says the company mixes hard
work with play to "keep team members on top of their game."
Company-sponsored events like an annual summer party. a
Halloween gathering ("eeekPrize") and March Madness fes­
tivities are part of the mix. "We take a holistic approach to
employment and do our best to provide team members with
ePrize perks they can't find anywhere else," says Linkner.
With a goal of at least doubling the size of the organization in
five years, Linkner says maintaining the culture and values
will be key. "These rock-solid principles are the lifeblood of
this company and will continue to drive everything we do."

Ernst & Young
INDUSTRY: Professional services EMPLOYEES: 555

LOCATION: Detroit www.ey.com

Progressive. Flexible. Inclusive. They're three words Jeff
Bergeron, Ernst & Young's Detroit office managing partner,
uses to explain why the professional services organization
enjoys success in its recruiting and retention efforts. And
diversity. "We are also committed to continuous improve­
ment opportunities for our people as demonstrated by our
investment in learning and mentoring initiatives," says
Bergeron. "When our people achieve their full potential. our
clients benefit and our business prospers." Once employees
have the technology tools and flexibility to balance work and
personal life demands, they "take individual responsibility
for their professional and personal growth and for performing
at their best every day."

Experts on employee performance include Shaun Wi/son, Steve
Morse, Teresa Weed Newman and Ron Pawczuk.

Etkin Equities
INDUSTRY: Commercial real estate EMPLOYEES: 36

LocAnONS: Southfield, Mich. plus six offices www.etkinllc.com

A reputation for "unequaled client satisfaction" is what
allows Elkin Equities to recruit the best talent, who benefit
from a healthy, flexible and productive work environment
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with work-lire balance. Principals Douglas M. Etkin and
James A. Ketai attribute the company's success to doing the
right thing and the work ethic that they've tried to instill. Oh
yes, they're also "nice people." Not a bad combination to have
when you're hoping to continue to grow. But Etkin, growth
or not, wants to maintain "the high level of employee satis­
faction we have today" in an environment where people "can
be themselves without worry of the dreaded office politics."

FANUC Robotics America, Inc.
INDUSTR\': Automation. EMPLOYEES: 1,000
LOCATIONS: Rochester, Mich., with nine regional offices in U.S.
and abroad. www.fanucrobotics.com

The company may be in the business of making labor­
saving robots, but that doesn't mean it doesn't care about peo­
ple-Of even those who work in customer companies.
Indeed, an initiative (www.saveyourfactory.com) is intended
to help companies retain their manufacturing base by having
them fully and objectively analyze the advantages of technol­
ogy, including robotic automation, before deciding whether
to source overseas. For FANUC employees, an ongoing empha­
sis on empowerment drives HR efforts, which helps paint the
biggest picture of all: 99 pen:ent of FANUC customers say
they'd continue to buy from the company.

Farbman Group
INDUSTRY: Commercial real estate EMI'LQYEES: 150
LOCATlONS: 14 www.!arbmall.com

A family company from its inception in 1976, the Farbman
Group has tried to maintain that family oriented environment,
says Human Resources Director Kristin Higginbotham. An

attractive benefits program, workplace flexibility, an internal
"Farbman University" training program and outings through­
out the year, as well as a weUness program and bi-weekly vis­
its by a massage therapist, all contribute to an environment
where people are staying longer than ever. Higginbotham
hopes to see that trend continuing, even in an organization
where turnover is not a problem. Still. "we hope we'll have
even more long-term employees than we do today."

Fifth Third Bank
INDUSTRY; Banking EMI'LOYEE.'i: 961

loCATIONS: 90 www.53.com

Employee engagement is the rule when it comes to work­
ing at Fifth Third Bank. And for good reason, says President
and CEO Greg Kosch. "We believe that engaged employees
create positive, meaningful customer experiences. Employees
are enjoying their success and as a result, refer their friends
and family to the bank, both for employment opportunities as
well as financial services." Kosch says creating "exceptional
workplaces that encourage individual work-life" balance is
good for business. From a larger perspective, he says
employees know they are "helping to build better tomor­
rows" for customers, a reward in itself.

Fishbeck, Thompson, Carr & Huber
INDUSTR\': Engineering. architecture, construction
EMPLOYEES: 350 global, 41 Fannington Hills, Mich.
LOCATIONS: Five www.flch.com

CEO Jim Townley says he knows who he works for at
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